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PRODUCING FOOD AND FIBER FOR HOME AND MARKED 


All farm young veople shoula know the best ways.’ 
ducing food and fibre. The simple realization hat. é 
science can be made to work by them and applied by 
even in smell units can in self raise the status of — 
farming as a worthy occunation in their estimation. Beara) 
As s method of teaching, the learn by doing ee 
inherent in the program since its beginning is now — “ea 

eahelaened as a basic method in all teaching. 


And that learning to vroduce by best methods nde 

produces food in quantities but 91so helps train and. 
‘prepare young people for *n efficient agriculture h 
generally been accented as one measure of 4-H work. — 
The food production record of 4-H club members du 
the war was most impressive. Here was a demons 
the potential productive power of youth. While th 
for food was great, everyone responded with vigor. 
this productive power needs to be directed toward 32 


1. Helping young veople learn the best and mos 
efficient skills and imowledee of productio 


_ marketing. 


4 


2. Help young people raise the total farm in 
is Raising the putritional level of farm peorl a 


sds 4. Provide a way for young people to earn an i 
of their own. can 


INCOME: (Yote: We rats use later data ‘Ghee <a 
. According to the 1940 census, about, \sluues 


33% of farms produced products that sold, tra 
used by the family with a value Of i _ Less 


65% of farms. produced products that sold, trad a 
used by the family with 4 value One Less 


¢ 


ra of peer produced d sndaetel that sold, + 
“used by the femily with 4 value of | Sei 


LAND: Many farm families are living on 1°) 
badly eroded soil. Many farms are too sm 
a living just on the soil. | ae 
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TEYURE: Meny leasing arrangements do not encourage 


the te tenant to stay on a Be en farm or improve it. - 


DIETS: ny farm famitice do not have adequate diets, 
therefore, children do not develop vroperly and 
maintein eee Aeron 


Inco. FOR YOUTH: Most farm youth do not have a 
regular allowance or wage or other form of income 
necessary to give them a feeling of importance in the 


family or pride and- confidence with his or her friends, 


FARM PRICES: Reasonable farm prices are important. 
However, more importent is net farm income. This is 
influenced by: 


Efficient production (including quality products) 

Amount of home-produced food contributing to 
family living 

Amount and prices of items purchased (Relation 
cost to price). 

Fixed costs (capital, taxes) 

Efficiency of marketing 


and meny other factors. Meany “propping up" devices 
will be advocated from time to time to keep prices 
up. What do they mean? How sound are they? 


SHIFTS IN PRODUCTION: Wartime needs have developed 
commodities which may be in competition with farm 
products produced with the usual practices. This 
will cause serious need for adjustments both in the 
kind of crops to produce but also the methods to be 


employed. Example: Cotton and rayonenyion competition 


Peanuts expanded during the war 
Some commodities may be produced beyond needs, and 
other enterprises may take their place. Wheat is 
an example, 


What can young people do about this? What should they 
know about it? Or, what effect will problems 
like this have. on youth? 


RAISE FARM INCOME THROUGH 4-H WORK 


Objectives 


_1. Develop in young people an appreciation of farming as 


a way of living as well as 2 means of making 2 living. 


2. Help yourg ceople see the values of an improved 


stenderd ibs AA yane of farm families. 


3. Help Pee EK an appreciation of the contribution each 
member of-the-femily makes to the total family income. 


a 


sala ame 


4, Help give young folks an sorieen te ian of panne as 


mts) business. 


5. Help train young folks in business methods. 


6. Help young folks accumulate capitel. 


7. Help develop an apprecistion of the need for basic 
education as’ a means of increasing family income. 


GOALS : 


Contribute to the over-all Is 
family income. 


4. Through wise choice and 


conduct of 4-H Club projects 
and activities, 


B. Increase the income of 4-H 
club merbers, © 


C. Encoursge larger projects. 


Encourage the wise use of money. ue 


Encourage the conservation of Nee 
material resources. 


Cut farming costs. 4, 


ACTION 


Study economic trends and encoure 
age 4-H Club projects that fit 
both immediate and long-time has" 
look situations. . 


Analyze every 4-H Club project 
in light of sound economic farm 
and home management principles 
as well as their value as a 
guidance tool. 


Encourage acceptance of sound 
practices of aporoved value. 


Encourage efficient marketing 
and processing of products by 
providing opportunity for study, 
cooperation and participation. 


Keeping end analyzing accounts 
and Bs COS Making and re- 
making one's own clothing and 
home furnishings. 

Training in good pimanenina 
Teach principles of the pro- 
ductive use of credit. 


Teach resourcefulness in the 
better use of what 4-H club 
members -have. 

Teach an appreciation of edat 
fertility maintenance as the 
basis of successful farming and 
abundant living. 

Make conservation a conscious. 
part of a11 4-H Club projects. 


Encourage 4-H club members to 
become efficiency conscious, 


Encourage 4-H club members to 


take advantage of the results of 
scientific research. 

Establish standards and devices 
for self analysis in job 
efficiency. 


De 


ie 
GOALS 
Help 4~-H club members to 5. 


secure a personal income. 


Help 4-H club members to sup-. 6. 
plement the family income. 


Help young people learn to 7. 
create things needed in the 
family, and thus save ee 


expenditures, 
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ie ACTION teh gees 

Encourage work simplification ay eae 
use of more labor-saving devices. ees 


Employ training methods devised an 
JIT, JMT, and JRT, . 


Continue to emphasize the principle of 


member ownership of 4-H Club pro- 


jects and resulting income. ig 
Parental recognition of the need for — 
regular cash allowances for personal — 
use by young folks as a factor in 
contributing to 2 more satisfying 

farm family life. 

Femily vartnership arrangements. 
Regular wages, _ 


Supplement rather than divide the 
sources from which the family income. 
is derived by finding supplemental 
enterprises for young people to 
engege in. 

Develop home industries with things 
for sale. 


Make clothes for themselves. 

Make clothes for others in the family. 
Remodel garments. 

Make useful articles for better Living. 


EFFICIENT MARKETING 


Knowing how to produce will not be enough to help fermers 
meet world competition in the years ahead. Laws of 
supply and demand have not worked freely during the war 
or depression, due to controls and use of various types 
.. of incentive payments. This, in turn, has effected the 


systems of nee ne 


Young veople nage to 


know end understand marketing betas): 


and: what makes them work, 


Often, incomes can be increased by standardization of 
products like the one-variety cotton plan, the improve- 
ment of grades like the ege-grading systems and the 
reduction of costs through cooperative buying and 

. Selling. — Young people should - often do not — have a 
chance to take part in activities of this type. 


Objectives: 


Help young people understand the factors that make farm 
prices, 2nd to understand the methods of marketing and 


distributidén, 


Help young veople understand principles of efficient work. 


-5- 


Help young veople become familiar with grades and stan— 
dards for farm products produced in their communities 
and the importance of grading their own products to 

meet market demands. 


Help young people understand regul=tions governing the 
grading, distribution and pricing of farm products. 


GOALS 


Study type of 4-H projects 
that should help members who 
live near markets to get in- 
cressed income by marketing 
some of their products to 
better advantage. 


as 


ACTION 


Encourage tie-up with established 
marketing agencies such as: Auction 
markets, farm retail markets and 
others. Examples: In one state 
they ere now discussing the possi- 
bility and advisability of forming 


9 4-H marketing association that will — 


be fostered by the adult auction 


market and affiliated with them but ; 


will have their own Board of Direc- ~ 
tors and handle their own market 


problems. Some such plan as this may 


offer an opportunity to many farm 


boys and girls to add dollars to the 
family income if the plan is developed — 


under wise leadership. All types 


of farm products, vegetables, poultry 


ete, may be marketed through such an 
organization. If the established 
marketing centers do not seem to 
bring adequate returns, it would 


be the duty of the directors to ee 


for other markets. 


Explore the possibilities of noida 


sales of other products than baby 
beef, steers, hogs. Perhaps at 
some such place as the State fair, 
State agricultural week or other 
big events feeture an annual sale 
of some special graded products 
(or variety of products) grown or 
made by 4-H members and meeting cer-— 
tain minimum standards of quality 
could be held. 
Examples: ; 
a. Sale of Jersey-Grown Sweet Pota- 
toes 
b. Sale of graded Delaware 4-H 
honey 
c, Sale of graded Maryland 4-H 
Turkeys 
d. Sale of graded Ohio 4-H Bred 
Heifers 
e Sale of graded Georgia Water- 
melons. 


ei 


GOALS 


3. 


ACTION 
In small districts throughout many 
of our States cooperative bazaars 


Might be encouraged where members 


could sell food products, aprons, 
and other specislities like peach 
plum jelly, etc., esvecially at 
farmers! curb markets in urban 
centers, 


wane the possibilities of more 
individual. and cooperative road— 
stand markets. Sometimes it is 
difficult for an individual to con- 
duct such a stand and keep it well 
supvlied with a variety of good pro- 
ducts. Where this is the case, a | 
group of members might well consider 
pooling their efforts. 

Example: About $75 was taken in 
during one day at a well-located in- 
dividual stand on the Princeton 
Highway, Gross sales could have 
been greater at the same place if 
there head been more variety, and 
Brenaue more quantity. 


In certain sections the growing of 
trees to be cut for Christmas trees 
would, no doubt, result in sub- 
Stantial returns despite the com- 
petitions of cut trees from Canada 
and elsewhere. Such trees if 
planted when a boy or girl is twelve 
years of age, would commence to bear 
@ harvest in the junior year of Sig 
high school. 


Encourage development in trade of 
certain native resources as for 
example: | 

a. Ground pine planted for Christmas 
wreaths and garlands. 

Bittersweet planted for winter 
bouquets. 

Native trees and shrubs planted 
for sale to people who wish to. 
improve home grounds. There are 
many very suitable trees and 
shrubs in the East which have been 
more or less overlooked for land- 
scape use. 


dv. 


Ce 


Development of special trade such as 
Easter rabbits where member will 
offer complete set of rabbit hutch 
feed containers, rabbits and feed 


Bie 


4. 


GOALS 


Develop “appeal to the 
eye" small family pack- 
ages which should be 
appreciated by many 


_ housewives. 


Investigate various tynes of 
cooperative ourchasing pro- 
jects which have been under- 
taken and see if this method 
can be made more effective 
and be given wider applica- 
tion. ! 


Study regulsr marketing 
systems used in the com- 
munity. 


Ba AO 


ACTION 


enough for the first two weeks. 
Other similar projects could be 
thought of including sale of home 
crafts. 


Explore the possibilities of devel— 
oping packages, and attractive 
cellophane bags with 4-H labels 
to be used by members in marketing 
products which they offer for sale. 
Exemple: In several States egg 


boxes have been designed and are more 


or less extensively used by 4-H 
poultry members. 


Ask the National Committee on Boys 
and Girls Club Work to study the 
problem of packaging and evolve 
from time to time various items which 
may be suitable for expanding 4-H : 
market projects. | 


Begin with educational campaign 
in which the advantages and dis- 
advantages of cooperative buying 
are discussed. 


Encourage more members to consider 
the purchase of larger. quantities 
of certain necessary supplies such 
as poultry feed so that they may 
benefit by 3 quantity price. 


Encourage use of established co- 
operatives by 4-H club members in 
view of the savings which such 
cooperatives generally bring to 
patrons. 


In some cases, it apoears that con- 
siderable savings can be realized © 
by the members joining together | 
to do their own cooperative pur- 
chesing of seeds, plants, fer- 
tilizer, lime, dust, chicks, etc. 


Tours 
Schools and short courses 


Essays and reports 
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SHIFTS IN PRODUCTION AND MARKETING 
Odijective; 


To provide an opportunity for older 4-H youth to learn 

the facts regarding probable changes, shifts and 
“adjustments in production, aeontuneucl and other matters 
PRen eat na ne to rural living. 


GOAL A ACTION 


Provide youth participation 1. Encourage representatives of 4-H 
in initiel community planning. youth on adult planning committees 
where poder ha problems are dis-— 
cussed, 
Devise ways of helping to — 2. Encourage local 4-H Clubs to have 
meet changing conditions, discussion on information prepared 


by Extension specialists or other 
agencies or presented by special 
speakers, 


3, Adjust 4-H projects to changing 


conditions. 
Keep youth informed on pos- Ue Preparation of literature for use 
_ sible changes and adjustments, | by 4-H members. 
‘in crop production, marketing 


end cultural practices. ~. 2. Encoursge youth to attend meeting 

a : where changes and adjustments sre 
discussed and report back to 
local 4-H group. 


3. Help youth to understand the impli- 
cations to them, to agriculture and 
to society 2s a whole. 


